
FMCG 

9 



FMCG

FMCG 

2



FMCG



FMCG 

FMCG 
-

: , 

9.5 
11.8 

14.3 

19.9 20.7 
22.1 

24.2 
25.7 

26.9 

2.7% 24.3% 21.2% 38.5% 4.3% 6.5% 9.8% 5.9% 4.8%

2019 2020 2021 2022 2023 2024 2025 2026 2027

4



FMCG

: , 

1,767 1,971 2,172 2,330 2,507 

2023 2024 2025 2026 2027

2,112 
2,413 

2,800 
3,136 3,449 

2023 2024 2025 2026 2027

3.9 
4.4 4.6 4.9 5.3 

2023 2024 2025 2026 2027

1.2 1.2 1.2 1.1
1.0

2023 2024 2025 2026 2027

+7% +8%

+7% +8%

+12% +10%

-5% -12%

5



-

FMCG 

: 

-10%

0%

10%

20%

30%

40%

50%

2019 2020 2021 2022 2023 2024 2025

FMCG 

6



FMCG

: 

•

•

•

•

•

•

•

•

•

•

•

-

•

-

•

7



- 2022 .

FMCG 
-

: , , 

3.95

13.75

5.45

12.40

0.02

0.440.09
0.28

2019 2020 2021 2022 2023 2024 2027

-

8





FMCG

: , , 

3.5

3.4

3.3 3.4

3.3

3.2

2019 2020 2021 2022 2023 2024
2.0

2.0

2.1

2.1

2.1

2.2

2.3

2.3

2.3

2.3

2.4

2.4

2.5

2.5

2.7

2.7

2.9

3.1

EU 27

10



FMCG

FMCG , 9 

: 

0-18, 

1% 19-24, 7%

25-34, 

24%

35-44, 

24%

45-54, 

16%

55-64, 

13%

65+, 15%

1.
5

%

9
.2

%

2
4

.5
%

2
4

.0
%

15
.5

%

12
.6

%

12
.6

%

1.
2

%

7
.3

%

2
3

.7
%

2
4

.8
%

16
.7

%

13
.4

%

12
.9

%

0-18 19-24 25-34 35-44 45-54 55-64 65+

11



-

: 

16% 16%

12



2025 FMCG 1%-
-

FMCG M 2025

:

20.6

17.6 17.3
18.1

16.4

19.3

15.0
14.3 13.9 14.5

13.6

25.2

19.5 18.8 18.4
17.0 16.8

15.6
16.3

15.3 15.2 14.6

-

13



FMCG
-

: 

14%

10%

9%

21%

14%

14%

39%

31%

21%

3%

8%

3%

19%

29%

31%

69%

64%

70%

27%

27%

36%

4%

11%

9%

-

14



70% - FMCG
30%

- FMCG 

:

70%
30%

69%
-

8%

23%

15



FMCG 



FMCG
.

FMCG 
-

: , , 

29% 28% 30% 29% 34% 37% 38% 41% 44%71%
72%

70%

71%
66%

63%
62%

59%
56%

9.5
11.8

14.3

19.9 20.7
22.1

24.2
25.7

26.9

2019 2020 2021 2022 2023 2024 2025 2026 2027

17



FMCG
FMCG

2024

FMCG 

: McKinsey & Company

2.4% 2.4%

3.5%

-0.7%

0.3%

1.2%
1.8%

2.6%
3.4%

8.7%

2.7% 2.8%
3.2%

-1.0%

-0.1%

1.5%

4.5%

3.1%

4.0%

8.7%

FMCG FMCG 

18



. LfL

FMCG ( LfL

: , , 

14.2%

-1.3%
3.3%

6.5%

20.0%

24.1%

12.0% 7.0%

34.2%

22.8%

15.3%
13.5%

2022 2023 2024 9M 2025

18.3%

8.7%
7.0%

3.8%

2022 2023 2024 9M 2025

19



FMCG

FMCG FMCG 
% 

: , , 

54%

25%

49%

41%

27% 27%

22%
25%

20%
18%

15%

54%

28%

52%

47%

35%

29%

25%
28%

20% 18%

16%

- -

9M 24 9M 25

20



FMCG
,

FMCG FMCG 
% 

: , 

64% 59% 58% 57% 56% 55% 55% 52% 52%
45% 44%

54%

21



FMCG-

2024-2025 

: 

7,575

6,746

5,623

3,525 3,369 3,211

2,415

1,692
1,116

335 233

22



FMCG 87%-

FMCG , 9 

: , 

33.0%

20.5%

18.7%

9.7%

4.9%

3.1%

2.3%

2.2%

1.5%

1.5%

1.3%

1.2%

23



FMCG
. -

-

: , 

1,531 

1,266 

1,731 

968 

+2.3% +6.9% +10.5% +5.8%

- -

24



,

FMCG 
%

: ; *Dino Polska, Ahold Delhaize, Carrefour, Migros Ticaret, Bim Birlesik Magazalar

%

23.1%

5.7%

Gross EBITDA 

21.4%

2.7%
4.1%

9.3%

21.2%

3.0%
4.1%

9.1%

Gross EBITDA 

9 9 

25



FMCG 

: , 

637 

3,085 

667 

3,727 

4% 21%

Front) Back)

9 9 

26



-

27



TBC Bank Group PLC-
.

.

.

.

.

(due diligence).

. .
,

. .
. .

.

.
.

.

.

.
.

.
. .

. .

- .
.

.
. .

.

(
.

Email: Research@tbccapital.ge

Email: Macro@tbcbank.com.ge

www.tbccapital.ge

www.investing.tbccapital.ge
7 Marjanishvili Str., Tbilisi 0102, Georgia
Tel: +995 32 2 272727 | +995 32 2 272733

mailto:Research@tbccapital.ge
mailto:Macro@tbcbank.com.ge
http://www.tbccapital.ge/
http://www.investing.tbccapital.ge/

