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Share of countries in international visits
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Slower annual growth of international visitors 
in 6M 2024 compared to the start of the year

In 6M 2024, number of international visitor trips
reached 2,529,517, with annual growth reaching
6.3%, which is lower compared to annual growth
registered in Q1 2024 (8%). In terms of recovery
to 2019 levels, visitor trips recovered by 83% in
6M 2024, whereas recovery in Q1 2024 was
higher – 87%. Large scale social unrest and
consequent demonstrations held in April and
May are major reasons for the slow down.

There is a notable difference between the countries
by recovery levels. Azerbaijan, Armenia, and Russia
still lag behind their 2019 levels, with Azerbaijan
being at the lowest point, 16% as land borders
remain closed and impede travel between Georgia
and Azerbaijan. Middle East and Israel have stayed
on growth track, surpassing 2019 levels by 51% and
64% respectively. As for the EU&UK, the region has
fully recovered to its 2019 level.
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Share of Countries in Revenues Generated by International Travelers

Travel receipts grew by 8% in Q2 2024 VS Q2 
2023 
In 6M 2024, the international travel receipts grew
by 5.2% annually and reached USD 1,898 million,
surpassing 2019 level by 24%.

Q2 2024 exhibited stronger growth in terms of
revenues compared to Q1 2024. The countries
that contributed to this growth were Israel and
Saudi Arabia. It is notable that travel receipts
from Armenia and EU&UK decreased in Q2 2024
compared to Q2 2023 by 12.7% and 3.2%
respectively.

Turkey and Russia made up 35% of total
international receipts in 6M 2024, Azerbaijan and
Armenia make up a moderate 7% . As travel from
Saudi Arabia and Israel continues to increase, so
do travel receipts and their shares in total
revenues from international visitors.

FIGURE 4
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FIGURE 6

Recovery of Revenues from
Travelers Relative to 2019
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FIGURE 5 YoY growth, international 
travel receipts
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Average 
Occupancy*

ADR in large*
hotels

127$

Hotels in Georgia

In June 2024, the ADR of high-budget hotels
reached USD 148, a slight 4% increase compared
to June 2023. At this price level, the occupancy

level in June 2024 increased significantly and
reached 70% - a 11 pp jump compared to June
2023.

Average cost of a room in high-budget hotels, USD, including VATFIGURE 7
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Average Hotel Occupancy in high-budget hotelsFIGURE 8
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INTERNATIONAL VISITOR 
TRIPS

International visitor is a non-resident traveler
aged 15 or older taking a trip to Georgia
outside of his/her usual environment, for
less than a year. To define the “usual envi-
ronment” in Georgia, travelers conducting
eight or more trips are excluded from the
data.

TOURIST TRIPS 
(OVERNIGHT)

A visitor is classified as a tourist (or overnight
visitor) if his/her trip includes an overnight
stay.

SAME DAY TRIPS A visitor is classified as a same-day visitor (or
excursionist) if his/her trip does not include
an overnight stay.

GROSS VALUE ADDED OF 
TOURISM INDUSTRIES 
(GVATI)

Gross value added of tourism industries
(GVATI) is the total gross value added of all
establishments belonging to tourism indus-
tries, regardless of whether all their output is
provided to visitors and the degree of
specialization of their production process.

NUMBER OF JOBS IN 
TOURISM INDUSTRY

Tourism Industries provide services to both
tourists and non-tourists. This fact compli-
cates estimation of tourism related indica-
tors without proper international methodolo-
gy and availability of data. For this reason,
proposed indicator focuses on the tourism
industries relying almost entirely on tourism:
Air Transport, Accommodation, Travel
Agency.

OCCUPANCY RATE, ADR, 
REVPAR

Occupancy rate - the ratio of rented or used
space to the total amount of available space.

ADR – The average daily rate (ADR) measures
the average rental revenue earned for an
occupied room per day.

RevPAR-Revenue per Available room meas-
ures the average rental revenue earned for an
available room per day.
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LEGAL NOTICE



http://www.tbccapital.ge/

